
INSIGHT’S PERIODIC TABLE  
OF B2B DIGITAL MARKETING 

METRICS 



Acronyms & Definitions 

Backlink An inbound link from one web page to another website.   After social media-related factors, the 
number of backlinks is the largest driver of a webpage’s rank in organic search results. 

Bounce Rate 
(Email) 

The percentage of email addresses in a mailing list that did not receive an email message 
because it was returned by the recipient mail server.   Metric shown is the hard bounce rate, 
measuring bounced emails returned without having been accepted by the recipient’s mail server. 

CPC Cost per click.   Advertisers are billed based on the number of clicks an ad receives. 

CPE Cost per engagement.  On Twitter, an engagement is a user interaction with a tweet (e.g. a 
retweet, click, reply, favorite). 

CPM Cost per thousand impressions.  An impression is a single display of an ad on a web page. 

CTOR Click-to-open rate.  The number of unique clicks on a link in an email divided by the number of 
unique opens. 

CTR Click-through rate.   The number of clicks on an ad, search result, or link divided by the number of 
times it is shown. 

DMP Digital marketing program budget.    This excludes spend on personnel, as well as non-digital 
marketing spend (e.g. tradeshows and conferences, non-digital advertising). 

Drip 
Campaign 

An automated email marketing campaign that sends a series of messages or content to leads 
based on a preset schedule in order to move leads through the sales cycle. 

Drop-Off 
Rate 

(Website) 

The percentage of website visitors that drop off the website after one page view; also known as 
bounce rate.  Drop offs that occur later in the visitor flow (i.e. after the first page visit) are not 
included in this metric. 
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Eng. Rate Engagement rate.   For promoted tweets on Twitter, engagement rate is calculated by dividing 
the number of engagements a promoted tweet receives by the number of impressions. 

Follow Rate For promoted tweets on Twitter, follow rate is calculated by dividing the number of follows by the 
number of impressions within a campaign. 

Form Submits 
Form submissions on a website.   These metrics indicate what percent of form submissions come 
from each digital marketing source (e.g. paid search and referral traffic, email campaigns, social 
media). 

Gross Open 
Rate 

The number of times an email message is opened, either by the original recipients or by those to 
whom the recipient forwarded the message, divided by the total number of delivered messages.   
Also known as total open rate. 

Like Rate Facebook page like rate.  The number of page likes divided by number of impressions per ad. 

MQL Marketing-qualified lead.   This is a lead that Marketing has vetted and passes on to Sales. 

RL Raw lead.   This is a lead that has not yet been vetted and accepted by Marketing.   

SQL Sales-qualified lead.   This is a lead that has been passed on to Sales from Marketing, and 
accepted by Sales.    

Unique 
Open Rate 

The number of unique recipients that opened an email message divided by the total number of 
delivered email messages.  This measure does not count multiple email opens by a single 
recipient. 
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